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Standard Usage

Guidance
Call To Duty - Boots On The GroundTM is the official 2006 
Theme and Tagline of the United States Army.  The phrases, 
“Call To Duty” and “Boots On The Ground” are trademarks 
of the Army.  Members of the public, Department of Defense 
and Army must meet all graphic standards detailed here.  These 
graphic standards apply to all uses of the Theme, Tagline and 
symbol and are essential for consistent and expanded use to 
preserve the symbol’s integrity.
 
Definition
The United States Army Theme is, in essence, a responsibility 
for citizens to take action.  “Call To Duty” is, in the case of the 
U.S. Army, a celebration of the selfless service provided by our 
Soldiers and families in defense of freedom. “Call To Duty 
- Boots On The GroundTM” signifies America’s commitment to 
the cause of liberty and represents the multiple capabilities and 
strategic importance of the American Soldier, the ultimate 
commitment of our Nation.
 
Commercial Use/Endorsements
The United States Army’s Theme and Tagline is a trademark of the 
Army.  Permission to use it for commercial retail and advertising 
(free or paid) is required.
 

The use of the United States Army Theme and Tagline for 
commercial purposes, including reproduction on merchandise, 
is expressly prohibited unless the producer completes a license 
agreement with the United States Army.  Use is governed by the 
terms of this agreement.

 For more information, contact the Strategic Planning Division, 
Office of the Chief of Public Affairs, 703-697-9549.  

Department of Defense and Army policy and regulations 
prohibit use of official Army markings and symbols in ways that 
imply endorsement of a commercial entity or activity.
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Brand Diagram

The Brand Banner
 is the identity of 

the Call To Duty -
 Boots On The GroundTM 

brand campaign.

The Bootprints
treatment in the
Brand Footer is
intended to symbolize
the active role of the
Army with Soldiers
on the ground.

Specific fonts are 
used to create 
a consistent typographic
style within the brand.

The image treatment
using the associated

secondary colors
is a core visual 

component of the
Call To Duty -

 Boots On The 
GroundTM brand.

Branding Toolkit
version  1.1

TIP BOX

Use this diagram as a reference for 
application of the brand.

The diagram below illustrates how all of the components of this 
Branding Toolkit come together to create a cohesive look and feel.

Overview
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Cover & Spine Usage
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TIP BOX

Branded covers and spines are 
readily available for download at:
www.army.mil/ctdbrand.

The Call To Duty - Boots On The GroundTM binder cover and 
spine are provided in an editable PDF format for personalized usage. 
To customize your own binder follow these steps: 
1.  Open one of the files listed below.
2. Select the text tool and click where it says “add your text here.”
3. Type in your custom text.

1SECTIONavailable products
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The Brand Banner
is the identity of 
the Call To Duty -
Boots On The GroundTM 
brand campaign.

Unit message. Unit crest, logo
or Bootprints.

WELCOME HOME

Horizontal Signage

WELCOME HOME

WELCOME HOME

TIP BOX

Horizontal Signage files are 
readily available for download at:
www.army.mil/ctdbrand.

Vector .eps files are provided for horizontal signage applications.  
To custom design your own sign, specify the desired text with your 
print shop. If you have a unit emblem or patch, provide that  
artwork along with the signage .eps file. The bootprints application 
shown below must be used when a unit emblem or patch is  
not available.

1SECTIONavailable products
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The Brand Banner
is the identity of 

the Call To Duty -
Boots On The GroundTM 

brand campaign.

Unit crest, logo
or Bootprints .
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Vertical Signage
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TIP BOX

Vertical Signage files are 
readily available for download at:
www.army.mil/ctdbrand.

Vector .eps files are provided for vertical signage applications.  
If you have a unit emblem or patch, provide that artwork along with 
the signage .eps file. The bootprints application shown below must be 
used when a unit emblem or patch is not available.

1SECTIONavailable products

�



U.S. Army Call To Duty - Boots On The GroundTM Campaign / 2006 Branding Toolkit Version 1.7

Brand Campaign Overview
Phase Development

Primary Brand Description: “CALL TO DUTY” is a responsibility for all 
citizens to take action.  In the case of the U.S. Army, it is a celebration of the 
selfless service provided by our Soldiers and families in the name of freedom.

Phase 1 Description: “CALL TO DUTY - 230 Years Of Service To Our 
Nation” signifies our nation entrusting the Army with preserving its peace 
and freedom, defending its democracy and providing opportunities for its 
Soldiers to serve the country, and develop their skills and citizenship.
Brand Tagline: WHAT IS YOUR ANSWER TO THE CALL?

Phase 2 Description: “CALL TO DUTY - Boots On The GroundTM” signifies 
America’s commitment to the cause of liberty and represents the multiple 
capabilities and strategic importance of the American Soldier, the ultimate 
commitment of our Nation.

Microsoft® PowerPoint

COMMUNICATIONS 
PLAN

TIP BOX

Microsoft® PowerPoint 
template files are readily available 
for download at:
www.army.mil/ctdbrand.

A Microsoft® PowerPoint template file is provided for your  
presentation needs. The template contains a branded background 
graphic and associated text styles.

1SECTIONavailable products
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                       We Can All Answer     The Call To Duty

CALL TO DUTY

Our founding fathers — men like Thomas Jefferson, 
Alexander Hamilton, John Adams, and George 
Washington — understood that unless security is 
guaranteed by a strong and capable military, liberty 
and democracy cannot long endure.  This recognition 
was evident in the birth of the Army in 1775 before the 
birth of the Nation in 1776.  They knew that the former 
was a prerequisite for the latter.  It was also clear that if 
the Nation is to thrive and prosper, people must 
be willing to serve in uniform.

Americans answered the Call to Duty then and 
have done so in every war since.  From the Battle of 
Yorktown to Saint Mihiel, from the beaches of 
Normandy to the mountains of Korea, from Vietnam 
to Iraq and Afghanistan, Soldiers have demonstrated 
unmatched courage, tenacity, compassion, and com-
mitment — and a willingness to sacrifice to accomplish 
any mission, no matter how difficult or daunting. 

The Call to Duty continues to ring loudly, in what might 
be the most dangerous period of United States history 
in generations.  Those answering the Call come from 
all across America — from small towns and large cities, 
from distant, rural farms and busy metropolises.  Their 
startlingly diverse backgrounds and skills are matched 
by their remarkable shared sense of duty.  Every 
Soldier in uniform is a volunteer who reflects the 
nobility of selfless service.  

BOOTS ON THE GROUND

Given the magnitude of the commitment the young 
men and women are making when they raise their 
right hand and take the oath of service, the decision 
to put “boots on the ground” signifies the ultimate 
commitment of the United States.  It demonstrates the 
Nation’s strong desire to defend freedom and further 
the cause of liberty.  Soldiers, living the Army Values 
and imbued with the Warrior Ethos, are truly the 
ultimate instrument of national resolve.  

It is essential that America sustains the capability 
to put boots on the ground, and the Army is diligently 
working to continue to provide relevant and ready 
Landpower in service to the Nation.  Supported by 
dedicated Army civilians and resilient Army families, 
our Army continues to train and sustain an all-vol-
unteer force, transform to meet current and future 
challenges, and improve its infrastructure to ensure 
the Army is able to execute its mission and protect 
America’s sons and daughters as we face the  Army. 

Our Soldiers through their service 
and sacrifice:  

“These men and women are willing to give more 
than they take, to be part of something that is big-
ger than they are, and to be able to stand shoulder 
to shoulder with people they can trust, who have 
the same values, whose integrity they can trust, 
and understand that they too are giving more than 
they are getting.  We call it service for a reason.”
General Peter J. Schoomaker
Army Chief of Staff

Our Families through their unwavering  
support of their loved ones who are  
in harm’s way:

“It’s difficult to explain what it’s like to watch your 
husband tuck your children into bed one last time 
and to have one last kiss before he walks out the 
door and into a combat zone…it’s such a desper-
ate, helpless feeling.”  
Lori Mitchell

Our Nation, which provides the capabili-
ties:

“When America puts its boots on the ground, 
that is the ultimate statement of commitment.”
General Peter J. Schoomaker, Army Chief of 
Staff

The American people who support our  
Soldiers by honoring their service and  
welcoming them home:

“Battles are won by the infantry, the armor, the 
artillery, and air teams, by Soldiers living in the 
rains and huddling in the snow.  But wars are won 
by the great strength of a Nation – the Soldier 
and the civilian working together.”
General of the Army Omar N. Bradley

Soldiers Creed

I am an American Soldier.
I am a warrior and a member of a team.
I serve the people of the United States and  
   live the Army Values.

           I will always place the mission first.
           I will never accept defeat.
           I will never quit.
           I will never leave a fallen comrade.

I am disciplined, physically and mentally tough, 
  trained and proficient in my warrior tasks and drills.  
I always maintain my arms, my equipment and myself.  
I am an expert and a professional.  
I stand ready to deploy, engage and destroy the enemies  
  of the United States of America in close combat.  
I am a guardian of freedom and the American way of life.  
I am an American Soldier.
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Army Values

Loyalty
Duty
Respect
Selfless-Service
Honor
Integrity
Personal Courage

Brand Poster

Brand Brochure

Brand Wallet Card

Downloadable Artwork

TIP BOX

Print- ready artwork for the poster, 
brochure and wallet is 
readily available for download at:
www.army.mil/ctdbrand.

Print-ready artwork for the Call To Duty - Boots On The 
GroundTM poster, brochure and wallet card is available for you to 
reproduce.   High resolution  files are provided in a PDF format. 
Simply download and submit to your printshop.

1available products SECTION
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U.S. Army Logo (Styles & Usage)

Process
c 30 m 30 y 30 k 100
Hexachrome
#0A0203

Process
c 1 m 19 y 94 k 0
Hexachrome
#ffcc22

Process
c 0 m 0 y 0 k 0
Hexachrome
#FFFFFF

Full color on white

Full Color on black

TIP BOX

A white background will use 
the black registered trademark 
and a black background uses the 
gold registered trademark.

The U.S. Army star logo should appear on the front and back of all  
collateral materials �and in a prominent place on every page of an 
Army website. The U.S. Army star logo with the black registered 
trademark is used on light backgrounds and the U.S. �Army star logo 
with the yellow registered trademark is used on dark backgrounds. 

2Logo Marks SECTION
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ARMY.MIL Logo (Styles)

Process
c 30 m 30 y 30 k 100
Hexachrome
#0A0203

Process
c 0 m 0 y 0 k 0
Hexachrome
#FFFFFF

Process
c 1 m 19 y 94 k 0
Hexachrome
#ffcc22

Font
Myriad Bold

One Color

Two Color

Clear .
Space

Clear .
Space

The clear space proportion 
is equal to height of the 
“ARMY.MIL” text.

TIP BOX

WWW and MIL must be the same 
color and ARMY must be different 
when the two color treatment is used.

The ARMY.MIL URL logo should appear on all collateral materials 
in a prominent place. �The mark should always use the same tracking, 
and vertical/horizontal scale.  Two �colors are acceptable when using 
this logo mark.  (See sample below.)

2SECTIONLogo Marks
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Full color on white

Full Color on black

Full color on white

Full Color on black

ARMY.MIL Logo (Styles & Usage)

Black on white

White on black

Full color on white

Full color on black

TIP BOX

The font used in �the ARMY.MIL URL 
 �logo is Myriad. This font is not to be 
used anywhere else. 

The ARMY.MIL URL logo, when used in the Call To Duty - Boots 
On The GroundTM brand campaign, should be treated in one of the 
four formats shown below.

2LOGO MARKS SECTION

�



U.S. Army Call To Duty - Boots On The GroundTM Campaign / 2006 Branding Toolkit Version 1.7

Clear Space

The clear space proportion 
is equal to width of “Y” in the 
“United States Army” text.

The clear space at the right of
the Brand Logo should be double
that of the left, top and bottom.

Brand Logo (Proportions)

Clear .
Space

Clear .
Space

TIP BOX

This logo may not be used on top 
of graphics or on any other color 
than black or white.

The Call To Duty - Boots On The GroundTM  logo may be used by 
itself in limited applications when graphic �applications do not apply. 
Examples of this may include fax sheets, letterhead �and/or business 
cards.

2SECTIONLogo Marks
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Full color on white

Full color on black

Black on white

White on black

Brand Logo (Styles & Usage)

TIP BOX

The fonts used for �the Call To 
Duty brand �logo are Stencil and 
Copperplate. The colors used may 
be found in section three, primary 
colors.

The Brand Logo, when used in the Call To Duty - Boots On The 
GroundTM brand campaign, should be treated in one of the four 
formats shown below.

2SECTIONLogo Marks
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Correct Usage Incorrect Usage

Brand Banner (Horizontal Usage)

TIP BOX

The U.S. Army logo should always 
appear in the left hand corner of the 
horizontal banner.

Below is the horizontal version of the Call To Duty - Boots On 
The GroundTM brand banner. The horizontal �logo banner may ONLY 
be placed at the top of a design with the Army logo �appearing on the 
left side. Examples of correct and incorrect usage are shown below.

2SECTIONLogo Marks
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Brand Banner (Vertical Usage)

Correct Usage

Incorrect Usage
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TIP BOX

The brand banner logo should always 
appear in upper right hand corner of 
the layout.

Below is the vertical version of the Call To Duty - Boots On The 
GroundTM brand banner. The vertical logo �banner may ONLY be 
placed on the right side of a design with the Army logo �appearing 
on at the top. Examples of correct and incorrect usage are 
shown below.

2SECTIONLogo Marks
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BOOTS ON THE GROUND

Correct Usage

Brand Banner (Centered Usage)

(Briefing Cover Application)

Incorrect Usage

(Briefing Cover Application)

BOOTS ON THE GROUND

BOOTS ON THE GROUND

TIP BOX

The U.S. Army logo should 
always appear above and in the 
middle of the centered banner.

Below is the centered version of the Call To Duty - Boots On The 
GroundTM brand banner. The centered logo �banner may ONLY be 
used for briefing covers. Examples of �correct and incorrect usage 
are shown below.

2SECTIONLogo Marks
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The Clear Space is equal to 
twice the height of “X.”

The Clear Space is equal .
to twice the height of “X.”

The Clear Space is equal to 
twice the height of “X.”

The boots move to the left .
as divsion unit crests or 
logos are implemented.

Brand Footer (Styles & Usage)

On White
30% Tan (c 20 m 20 y 31 k 0)

On Black
70% Rich Black (c 30 m 30 y 30 k 100)

TIP BOX

The bootprints should always appear
as 70% rich black when used on a 
black background and 30% tan  
when used on a white background.

The footer treatment below may be customized with individual unit 
crests or logos. The placement, size and spacing is specified in the 
example below. The Bootprints must always appear in the lower right 
corner of the footer bar. If used apart from the bar they must appear 
at the end of the document or bottom right corner of the page.

3SECTIONBootprint Treatment
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Primary Colors (Values) Secondary Colors (Values)

Process
c 30 m 75 y 75 k 30
Hexachrome
#8A4639

Process
c 40 m 30 y 60 k 25
Hexachrome
#808160

Process
c 0 m 40 y 100 k 40
Hexachrome
#A46E07

Process
c 20 m 20 y 31 k 0
Hexachrome
#CDC1AE

Process
c 50 m 10 y 0 k 30
Hexachrome
#5991B2

Process
c 0 m 0 y 0 k 75
Hexachrome
#545454

Process
c 30 m 30 y 30 k 100
Hexachrome
#0A0203

Process
c 1 m 19 y 94 k 0
Hexachrome
#FFCC22

Process
c 7 m 98 y 100 k 5
Hexachrome
#D42424

Process
c 0 m 0 y 0 k 0
Hexachrome
#FFFFFF

TIP BOX

The cmyk process values are to be 
�used for any four �color process print 
job. The hexachrome values are 
provided for multimedia and web.

The palette below shows the approved primary and secondary  
colors for the Call To Duty - Boots On The GroundTM brand cam-
paign. The primary colors are used in the Brand Logo and the Brand 
Banners. The secondary colors are provided for use with the color 
overlay effect detailed in Section 6.

4SECTIONColors
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Copperplate Gothic Bold (Header)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 

Nobel Light (Accent Font)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Brand Fonts

Nobel Regular (Body Copy)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Nobel Bold (Body Copy)
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Sample Font Usage

The Army’s Campaign Quality
Combatant commanders are responsible for winning wars and commanding the joint  
forces that fight them; however, the Army is responsible for providing the bulk of the  
landpower needed to achieve those victories, set the conditions for an enduring peace,  
and sustain those conditions as long as needed to achieve that peace. The campaign  
quality and joint and expeditionary capabilities of Army forces offer the President and 
combatant commanders diverse options for security cooperation, crisis response, and 
warfighting. The Army’s campaign quality is expressed in its ability to conduct sustained 
operations on land with a variety of units for as long as it takes to accomplish the Nation’s 
political objectives. Its expeditionary capability is seen in its versatile organizations able  
to promptly deploy and operate in austere environments across the range of military 
operations. The campaign quality and expeditionary capability of Army forces make  
them relevant to today’s operational environment and ready to meet any challenge to  
the Nation’s security or well-being.

Header
Font: Copperplate .
Gothic Bold
Point: Size 20 pt
Leading: 24 pt
Tracking: 0

Body Copy
Font: Nobel Regular
Point: Size 10 pt
Leading: 12 pt
Tracking: 5

TIP BOX

The header font should always be 
double the point size of the body 
copy font. (See sample below.)

Continuity in �typography is used to keep a visual consistency within 
the brand. The fonts used for the brand �are listed below. An example 
of how these fonts should be used is shown below in Sample Font 
Usage. Although the font Stencil is used in the Brand Logo  and 
Brand Banners it may not be used elsewhere as a design or layout 
font. Only the fonts below apply.

5TYPOGRAPHY SECTION
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Horizontal Grid Templates Vertical Grid Templates

Horizontal Grid 1 Horizontal Grid 2

Horizontal Grid 3 Horizontal Grid 4

Vertical Grid 1 Vertical Grid 2

Vertical Grid 3 Vertical Grid 4All the Horizontal and Vertical Grid Templates shown on .
this page are available for download as Vector .eps files at: 
www.army.mil/ctdbrand/downloads.

 Brand Logo  Brand Logo  Brand Logo  Brand Logo

 Brand Logo  Brand Logo

 Brand Logo  Brand Logo

 Bootprints Bootprints

 Bootprints Bootprints

 Bootprints Bootprints

 Bootprints Bootprints

TIP BOX

Grid line surrounding the design is 
double that of the grid lines on the 
inside of the template.

To create variety while retaining balance and consistency, horizontal  
and vertical templates �have been created. These  templates are in-
tended to serve as a guide when positioning graphics, text and color 
�blocks within a design layout. The templates may be modified to fit 
various size documents but should always contain the appropriate  
2 to 1  line width ratio (see TIP BOX for details).

6SECTIONGrid Templates
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2. Convert To Grayscale

Convert the color image to .
Grayscale by going to .
Image > Mode > Grayscale. 
The image will need to be 
converted back to cmyk before 
applying the Color Overlay.

1. Open Color Image

Open a high resolution 
color image.

Color Overlay Effect

3. Adjust Levels

When a color image is .
converted to grayscale the 
tones in the image become .
flat and washed out. To .
restore depth to the image .
go to Image > Adjustments > 
Levels and adjust the sliders .
to define the levels. Resize to 
the appropriate dimensions. 
Once the levels adjustment .
has been made convert the 
image back to cmyk. 

4. Color Overlay

Create a layer below the .
image and fill that layer with .
the appropriate secondary 
color needed for the graphic 
set. Select the image layer .
and in your layer pull down 
settings for that layer and select 
Luminosity. This should pull 
the image through the color 
below it. 

TIP BOX

The purpose of the level adjustment 
is to create an image with better 
contrast balance. Be careful when 
adjusting levels not to over adjust. 

The diagram below outlines the process needed to build images 
using the color overlay effect. Every step must be followed to 
achieve the proper results. A  6” x 9” 300 dpi document containing 
the color palette is available for download at 
www.army.mil/ctdbrand/pro/downloads.

7SECTIONImage Treatment

19



U.S. Army Call To Duty - Boots On The GroundTM Campaign / 2006 Branding Toolkit Version 1.7

Video Usage

(Video Application)

TIP BOX

Motion graphics of Call To Duty 
- Boots On The GroundTM  campaign 
are only used with the black banner.

Below is the horizontal version of the Call To Duty - Boots On 
The GroundTM  brand banner demonstratating a motion treatment. 
This option and others can be found on: www.army.mil/ctdbrand.

8SECTIONmultimedia
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Sample Usage

Exhibit Application

TIP BOX

To aid in the process of brand 
implementation, a host 
of resources are available at:
www.army.mil/ctdbrand.

The Brand samples below illustrate how the Call To Duty - Boots 
On The GroundTM Branding Toolkit has been  implemented 
in various design applications. 

9Brand Samples SECTION
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Standard Usage

Sample Usage

29SECTIONSECTIONbrand samples
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